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MOTIVATIONAL FACTORS OF LOCALS TO ATTEND TO THE
FESTIVALS: THE CASE OF PAVLI FAIR*

Halkin Yerel Festivallere Katimini Saglayan
Motivasyonel Unsurlar: Pavli Panayin

Niliifer VATANSEVER TOYLAN**

ABSTRACT

Pavli Fair is one of the important local events in the Thrace region, which has been organized for more
than a century and carries the traditional fair culture of Tiirkiye into the present day. Initially, the fair was
known mainly at a regional scale; however, in recent years it has begun to attract the attention of national and
international visitors due to its increasing visibility. One of the remarkable features of the Pavli Fair is that it
is held in a multicultural geography where different ethnic and cultural communities live together. This situa-
tion transforms the fair from being only a commercial meeting place into an important public space where
social interaction, cultural sharing, and the reproduction of social belonging are produced. Within the scope of
the fair, shopping activities, entertainment elements, traditional performances, folk dances, local music per-
formances, and various social gatherings take place together. In addition, the event provides a social meeting
ground where local life practices carried from the past to the present become visible and where different
generations share common experiences. From the participants’ perspective, the fair functions as a sharing
environment that produces value in both economic and cultural terms. It also creates opportunities for meeting
and interaction for local producers, tradespeople, and different age groups. It contributes to the strengthening
of regional solidarity relations and the reinforcement of the sense of local belonging. In this respect, the event
is also important for the protection of intangible cultural heritage and its transfer between generations. This
study aims to determine the motivational factors affecting the participation of local people in the Pavli Fair,
which is one of the main stakeholders in the sustainability of the fair. Local people do not only attend such
events as visitors; they also stand out as an active element that supports the organization, carries cultural
values, creates the social atmosphere, and contributes to the continuity of the fair tradition. The positive
attitude and participation willingness of local people are considered decisive for the fair to maintain its vitality
in the future. Therefore, understanding the reasons for local participation is of strategic importance for the
future of the fair. In this study, the questionnaire technique, one of the quantitative research methods, was
used. A structured questionnaire consisting of 26 items was prepared as the data collection tool and applied
face-to-face in the festival area. At the beginning of the questionnaire, a screening question was asked to
determine whether the participants were local residents, and the research was continued only with eligible
participants. During the implementation process, a total of 350 valid questionnaires were collected. The
collected data were analyzed using SPSS software. The findings of the study reveal that participation motiva-
tions show significant differences according to socio-demographic characteristics. It was determined that
female participants give more importance to family togetherness, socialization, and novelty in festival events.
Male participants, on the other hand, consider community pride and local belonging as a stronger source of
motivation. As a result, the study shows that the continuation of local participation is important not only for
the continuation of the event but also for the survival of traditional fair culture, the strengthening of local
identity, and the ensuring of cultural continuity.
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(074
Pavli Panayiri, Trakya bolgesinde yiiz yilt agkin siiredir diizenlenmekte olan ve Tiirkiye nin geleneksel
panayir kiiltiiriinii giiniimiize tastyan onemli yerel etkinliklerden biridir. Baslangigta daha ¢ok bolgesel 6lcekte
taninan panayir, son yillarda artan goriiniirliigii sayesinde ulusal ve uluslararasi ziyaretcilerin de ilgisini
¢ekmeye baslamistir. Pavli Panayiri’nin dikkat ¢ekici 6zelliklerinden biri, farkli etnik ve kiiltiirel topluluklarin
bir arada yasadigi ¢ok kiiltiirli bir cografyada gerceklestirilmesidir. Bu durum panayirt yalnizca ticari bir
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bulusma alani olmaktan ¢ikararak sosyal etkilesim, kiiltiirel paylasim ve toplumsal aidiyetin yeniden tiretildigi
o6nemli bir kamusal mekéan haline getirmektedir. Panayir kapsaminda aligveris faaliyetleri, eglence unsurlari,
geleneksel gosteriler, halk oyunlari, yerel miizik performanslar1 ve farkli sosyal bulugmalar bir arada gergek-
lesmektedir. Bunun yaninda etkinlik, gegmisten bugiine taginan yerel yasam pratiklerinin goriiniir hale geldigi
ve farkli kusaklarin ortak deneyim yasadigi sosyal bir bulusma zemini sunmaktadir. Katilimeilar agisindan
panayir, hem ekonomik hem de kiiltiirel anlamda deger iireten bir paylasim ortam niteligi tasimaktadir.
Ayrica yerel Ureticiler, esnaf gruplart ve farkli yas kusaklari i¢in bulusma ve etkilesim firsati yaratmaktadir.
Bolgesel dayanisma iliskilerinin giiglenmesine ve yerel aidiyet duygusunun pekismesine de katki saglamakta-
dir. Bu y6niiyle etkinlik, somut olmayan kiiltiirel mirasin korunmasi ve kusaklar aras1 aktarimi ag¢isindan da
O6nem tasimaktadir. Bu caligma, Pavli Panayiri’nin siirdiiriilebilirliginde temel paydaslardan biri olan yerel
halkin panayira katilimini etkileyen motivasyon unsurlarini belirlemeyi amaglamaktadir. Yerel halk, boylesi
etkinliklerde yalnizca ziyaret¢i konumunda bulunmamakta; ayn1 zamanda organizasyona destek veren, kiiltii-
rel degerleri tasiyan, sosyal atmosferi olusturan ve panayir geleneginin devamliligina katki sunan aktif bir
unsur olarak 6ne ¢ikmaktadir. Yerel halkin etkinlige yonelik olumlu tutumu ve katilim istegi, panayirin gele-
cekte de canliligini korumasi agisindan belirleyici goriilmektedir. Bu nedenle yerel halkin katilim nedenlerinin
anlagilmasi, panayirm gelecegi agisindan stratejik onem tagimaktadir. Arastirmada nicel aragtirma yontemle-
rinden anket teknigi kullanilmistir. Veri toplama araci olarak 26 ifadeden olusan yapilandirilmig anket formu
hazirlanmis ve festival alaninda yiiz yiize uygulanmistir. Katilimeilarin yerel halktan olup olmadigini belirle-
mek amaciyla anketin baglangicinda filtreleme sorusu yoneltilmis ve aragtirma yalnizca uygun katilimcilarla
stirdiiriilmiistiir. Uygulama siireci boyunca toplam 350 gegerli anket formu elde edilmistir. Toplanan veriler
SPSS programi yardimiyla analiz edilmistir. Aragtirma bulgulari, katilim motivasyonlarinin sosyo-demografik
Ozelliklere gore anlamli farkliliklar gosterdigini ortaya koymaktadir. Kadin katilimeilarin aile birlikteligi,
sosyallesme ve etkinlikte yenilik arayisi unsurlarina daha fazla 6nem verdigi belirlenmistir. Erkek katilimcilar
ise topluluk gururu ve yerel aidiyet boyutunu daha gii¢lii bir motivasyon kaynagi olarak degerlendirmistir.
Sonug olarak calisma, yerel halk katilminin siirdiiriilmesinin yalnizca etkinligin devami agisindan degil,
geleneksel panayir kiiltiiriiniin yasatilmasi, yerel kimligin giiclendirilmesi ve kiiltiirel siirekliligin saglanmasi
bakimindan da 6nemli oldugunu géstermektedir.
Anahtar Kelimeler
Kiiltiirel miras, yerel festivaller, topluluk katilimi, motivasyon, stirdiiriilebilirlik.

Introduction

Festivals with increasing importance worldwide and different meanings today are
among the significant components of cultural heritage tourism in Tiirkiye. According to
Giritlioglu et al. (2015: 306), 1254 festivals were realized in Tiirkiye in 2015. Some aim
to offer more products based on economic factors, while others focus only on culture
and heritage. Generally, offering a mix of both instruments can keep festivals alive.
Intangible cultural heritage items as the primary role of festivals in Tiirkiye is building
the city's image and preservation of local culture. The five domains of the UNESCO
Convention for the Safeguarding of the Intangible Cultural Heritage (2003) are (1) oral
traditions and expressions, (2) performing arts, (3) social practices, rituals and festivals,
(4) knowledge and practices related to nature and the universe, and (5) handicrafts. The
fair tradition listed in the third article of the national inventory list is essential in terms
of the safeguarding and sustainability of the cultural heritage. Fairs have been among
the tools that provide local involvement and support regional development by increasing
local welfare for centuries. Today, with the changing market conditions and trade un-
derstanding, the characteristics of fairs as cultural heritage representatives have come to
the fore. However, significant economic benefits have been introduced by many local
festivals in Tiirkiye, which also contributed to increased social cohesion in the commu-
nity (Egresi and Kara 2014:94). Introducing one's own culture to foreigners strengthens
ties within the community and leads to increased feelings of identity, community pride,
commitment, and support. They contribute to the promotion of culture and the growth
of social capital through the interactive nature of cultural activities (Attanasi et al.
2013:228).
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Moreover, staging a festival or event affects the community's social life and struc-
ture by changing the region's social environment capacity. The festival contributes to
increasing social capital by increasing the cohesiveness and cooperation of the hosting
community (Arcodia and Whitford 2006:10). Baez-Montenegro and Devesa-Fernandez
(2017:173) stated that festivals involve many aspects of social, cultural, economic, and
tourist aspects. Pavli festival also attracts a wide range of participants following this
general structure of the festivals. Pavli is one of Tiirkiye's most important festivals in
Thrace, hosting more than 50,000 people yearly. Organized annually in September, the
traditional fair hosts the cultural events of the Pomak people as well. More than 100
years old, the event allows people to shop, meet each other, and participate in various
cultural activities.

Local people bear significance for festivals' sustainability (Andersson and Lund-
berg 2013:100, Viviers and Slabbert 2012:197-198). Oguz (2013:27) states that the ICH
convention provides the revitalization of the intangible cultural heritage elements for the
protection of cultural identity and belonging and the sustainable development of the
community. Furthermore, such opportunities are expected to contribute to the host
community's welfare (Backman et al. 1995:21, Getz 1993:790). Thus, local people in
the host community are very important for a festival to be held in their cities (Giirsoy &
Kendall 2006, Rogers & Anastasiadou 2011, Zyl & Botha 2004). Therefore, a study to
identify the motivations for local people's participation, in the case of the Pavli Festival,
might explain what motivates local people to attend the festival. Planning festival prog-
rams may be significant to increase the participation of visitors and local people. Almost
all types of national and international commaodities are available at the fair. There is a
wide range of commodities from livestock trade to high-tech products such as automo-
biles. Until 20 years ago, there were 23 animal and commodity fairs in Thrace. Today,
the only remaining fair in Thrace is Pehlivankdy (Pavli) fair (Caligkan 2019:69). The
significant cultural activity of the Pehlivankoy fair is oil wrestling. Apart from this, the
funfair, folk dances, minstrels, and local music performances add color to the fair (Ka-
raca 2017:136). Due to its proximity to Istanbul, the participants especially come from
Istanbul and other provinces and districts in the region. The festival, which has an ave-
rage of 50,000 participants, is followed by around 500 photographers every year, and
they take great photos for the fair. The number of people from the local community is
around 3-4 thousand. The locals consider the fair important as it contributes to the pro-
vince's socio-cultural development and promotion. The fair also hosts the Bulgarian
Pomak Institute, inhabitants of Breznitsa, Golsadelcef (also known as Nevrokop in
ancient Turkish sources), Balgarski Izvor Village, Teteven, Lovech, and several Pomak
folk dance groups from Bulgaria (Egresi 2016:133). Thus, it is possible to contribute to
the financial success and overall sustainability of the festival. Yildiz (2020:15) draws
attention to the importance of the link between the UN 2030 Sustainable Development
Goals and participation that local community knowledge has a vital role in development
and environmental management due to its traditional practices. He states that in Rio
Declaration (1992), States should ensure the effective participation of local people and
support their identities and cultures in achieving sustainable development.

Literature Review

The tourism literature addresses various managerial challenges in identifying the
festival stakeholders (Hughes 2000:93, Zyl and Botha 2004:217). These stakeholders
include the host organization, the host community, sponsors, media, participants, spec-
tators, and co-workers (Allen et al. 2011:86).
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Roodt (2008:3) stated a basic definition of a host community and expressed it as a
specific group in a geographic area. The host community may consist of long-term
indigenous people and, more recently, local and foreign immigrants. The host commu-
nity is commonly referred to as the locals of a city or town. Locals can organize and
operate services and resources within a town or city. Thus, they create interaction in the
city.

Festivals' contribution to tourism in the region has been emphasized in various stu-
dies, especially in providing entertainment and being a center of attraction for host
communities (Getz 1993, Kitterlin & Yoo 2014, Prentice & Anderson 2003). Arcodia
and Whitford (2006:12-13) stated that a festival could provide cultural exchange oppor-
tunities between visitors and hosts and offer locals entertainment opportunities. Moreo-
ver, since festivals leave other instruments, such as new facilities and venues, to cities,
they appear to be a resource for host cities and civil projects (Smith 2005:116). Recrea-
tion areas, increased by festivals, can provide excitement, entertainment, and cultural
opportunities for the host community. These opportunities increase the locals' enjoy-
ment of a festival and the locals' positive feelings about the festival. Thus, it positively
affects the public perception of a festival (Yolal et al. 2016:3).

A lack of support from local people may threaten the festival's future. Therefore,
some studies emphasize that the participation of local people is vital for the festival's
sustainability (Zyl & Botha 2004). Festivals and events create a sense of community
among residents by providing significant benefits to the communities (Yolal et al. 2015:
74-78). Festivals also contribute financially to host economies by increasing tourism
revenues, directly and indirectly, generating business activity and income for host
communities (Kitterlin & Yoo 2014). Getz (2005:22) argues that there could be no
festival if there were no host communities.

Moreover, to ensure the festivals' development and continuity, it is necessary to
understand the factors that determine the local people's reaction and attitude and thus
gain their support (Giirsoy et al. 2002: 80). Understanding what motivates locals to
attend and participate in the festival is vital, as the local residents can affect the festi-
val's sustainability (Zyl & Botha 2004). Those living in the region are important for the
festival in two ways. They are both beneficiaries as inhabitants and seen as visitors.
Therefore, festival organizers need to determine motivation factors according to the
demographic characteristics of those attending regional cultural festivals.

As an essential part of the festivals, the number of studies on the locals' motiva-
tions is minimal. These studies not only examine festivals as a tourist attraction but also
increase the welfare of local people (Getz 1993, Giirsoy et al. 2004, Liang et al. 2008,
Visser 2005, Yolal et al. 2016) and examine the motivation factors of local people parti-
cipating in festivals, as in this study (Buch et al. 2011:313). Derrett (2003:43) conclu-
ded that festivals offer a means to share and enhance social and cultural values, creating
elements such as providing links with festivals, belonging, support, empowerment,
participation, and security. Manolika et al. (2015:3) report that learning is a motivation
factor, followed by socialization, family togetherness, escape, and novelty. Li et al.
(2009:595) state that residents prefer to attend a local festival to spend quality time with
friends and meet others. Besides, demographic variables are an important criterion in
sample differentiation because motivations and expectations are closely related to de-
mographic characteristics (Basan et al. 2014: 27-29). These research studies in the field
of cultural heritage and tourism are carried out using qualitative, quantitative, or mixed
methods by evaluating one or a few festivals in particular.
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Method

Using the studies of Zyl and Botha (2004) investigating the motivation factors of
local resident participation in the festival, 26 push factor statements were included in the
survey that the respondents had to complete.

The data has been analyzed in three basic steps by using SPSS Version 22:

» First of all, a descriptive analysis to profile the respondents,

* Secondly, factor analysis to identify the motivation factors by exploratory factor
analysis

* Finally, variance analysis techniques were used to see how the push factors that
motivate particular respondent groups in the sample differ according to various socio-
demographic groups.

The study's scope determined the extent of the differences between the local peop-
le's motivation components participating in the Pavli festival and their demographic
variables. Thus, the following research questions have been presented;

RQ 1. Which components do local people motivate to attend a local festival?

RQ 2. What is the mean importance of the motivation components for the alterna-
tive socio-demographic groups? Furthermore, are there any significant differences
between the alternative socio-demographic groups for motivation components?

Data Collection

One of this study's primary objectives is to determine which factors motivated the
local residents in Pehlivankdy province to attend and participate in the Pavli Festival.
Another objective is how significantly different the alternative socio-demographic gro-
ups are for the importance of these factors. It is considered that it will be easier and
faster to reach local residents at this festival site. Convenience sampling method was
used to reach to locals in the festival. However, firstly, we ask one question to select
whether they are local or not. Participants were requested to rate the questions on a five-
point Likert scale ranging from 'Very unimportant' (1) to 'Very important' (5). The sur-
vey adopted the items of motivation factors from Zyl and Botha (2004). The survey was
conducted face-to-face with selected participants on 13-16 September 2018. Each sur-
vey took approximately 10-15 minutes. Data collection has been conducted, especially
during the festival, to obtain more realistic results (McDowall 2010). Some data were
obtained from the festival participants, both from a local participant and local stallhol-
der. Because one of the socio-demographic data obtained in this study is the income that
local participants as stallholders earn from tourism, we define those who earn income
from tourism as local stallholders in the study. Therefore, the importance of stallholders'
motivation to participate in the festival will be revealed according to their tourism in-
come.

Three experts were also involved in the data collection process. The researchers
have met with the participants from the region during the festival. Many participants
from different parts of the country attend the festival, especially those with special inte-
rests such as photography and camping and international visitors from Bulgaria and
Greece. Therefore, the participants living in the region have been included in the survey.
A total of 350 surveys have been collected during the fair. Fifteen respondents did not
meet the criteria in the selection question, as they are not local residents. Therefore, they
were excluded from the sampling. Furthermore, eleven respondents were not interested
in completing the survey. In order to validate the results, a population (N) of 3500 is
considered to be adequately representative of a sample of 346 participants (Krejcie &
Morgan 1970). According to the festival organizers’ figures, approximately 3500 local
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visitors attended the festival in 2017. Thus, the sample size is appropriate according to
the number of data obtained.

Results

Socio-demographic Characteristics

The demographic characteristics of the respondents have exhibited that there are
slightly more males (55.7%) than females (44.3%), and the majority of the respondents
are between the ages of 31 and 38 years (30%), with 27% between the ages of 39 and 46
years. The majority of the respondents are married (79%). 36% of respondents have a
bachelor's degree, 9% have an associate's degree, 28% have a high school degree, and
the remaining 25% have a primary education degree. Among the participants, those
earning all their income from tourism are 11%, while the remaining individuals receive
most of their income (9%) and a small part (12%) from tourism. The income of more
than half of the participants (67%) is based on something other than tourism. It has been
demonstrated that most participants (48%) have lived in Pehlivankdy province for more
than 30 years. It is seen that 27% of them have lived in the province for less than ten
years.

Push Factors

Respondents have been requested to score 26 push factor as motivation statements
on a five-point Likert scale. Each was submitted to principal component factor analysis
(PCA) under varimax rotation through SPSS. The aim was to provide validity for const-
ructs used in the analysis by reducing the larger set of 26 statements into a smaller set of
push factors (Hair et al. 1998). After running factor analysis, 18 statements had factor
loadings of over 0.44. Eight items that were cross-loaded on more than one factor with
factor loadings less than 0.40 were extracted. This ensured that items were loaded on
components more appropriately. As Hair et al. (1998: 111) have noted, “factor loadings
greater than +0.30 are considered to meet the minimal level; loadings of + 0.40 are
considered more important; and if the loadings are £+ 0.50 or greater, they are considered
practically significant”. Eighteen push statements with factor loadings of more than 0.44
value and excluding cross-factor loads as well as with Kaiser—Meyer—Olkin (KMO)
measure of sample adequacy (Williams et al. 2010:5) value of 0.72, loaded into four
factors (Table 1). The reliabilities for these push factors in terms of Cronbach's alpha
values were between 0.75 and 0.84., which were considered high (Gliem & Gliem
2003). These factors explained 65.35 percent of the total variance and have been labeled
as:

(1) "family togetherness and socialization™; (2) "event novelty"; (3) "community
pride"; (4) "self-esteem"

P cometretent

Family rogetherness and Sociatisation 177 0571 0.847
Being with people who enjoy the same things 1 597

2
iding rime wirth significant others (1) 863
cople, building new relationships

o (.
Sper

¢ 2
F 15 together (24) 7oi
s ¥ ey dife (26) 595
Feeling lik
Self esteem 258 0.792 0.849
Increasing my feeling of self-wortl (16) 874
Fee e (11) 874
of accomplishment (13) 530
ing that in es arhers (9) 647
408 0.613 0.798
i things (10) RCE
irirng (15) 738

226 0.701 0.759
Srnenity spivie and makes people feel 823

Resic ity spivie (19) 815
Armosphere (8) 706
Teral Variance Explained % 65.353

Table 1. Push Factors: Constructs of Factors and Reliability of Items in Each Factor
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The family togetherness and socialization domain seemed to be the strongest push
factor with a mean score of 4.11, followed by event novelty, community pride, and self-
esteem domains, with mean scores of 4.08, 3.26, and 2.58, respectively.

The influence of socio-demographic characteristics on push factors

T-test and ANOVA tests were conducted to determine the effect of various inde-
pendent variables such as gender, age, inhabitant duration, education status and income
from tourism on different components obtained from the factor analysis.

A t-test has been conducted to examine the effect of gender on push factors. Table
2 has revealed that gender was significant for the family togetherness and socialization
and event novelty (p<.05). Female local attendees significantly impacted family toget-
herness and socialization (female M=4.18; male, M= 4.06) and event novelty (female,
M=4.17; male, M= 4.00). On the other hand, local male attendees give significantly
more importance (female, M=3.17; male, M= 3.34) to community pride. However, the
test showed no significant differences among respondents regarding demographic vari-
ables on self-esteem.

Motivation factors Female N=155 Male N=195 F —value - value
Mean (Std. Dev.)  Mean (Std. Dev.)
Family Togetherness and {.18 (0.525) .06 (0.604) 2.847 0.048*
Socialization
Self esteem .53 (0.773) .62 (0.803) 0.618 0.289
Event novelty .17 (0.565) 4.00 (0.634) 1.290 0.010*
Community pride B.17 (0.735) B.34 (0.662) 0.690 0.030*
“p< 0,05

Table 2. Push factors by gender
An ANOVA test was conducted to understand the mean importance of the alterna-
tive age groups' push factors. There are significant differences (p 0,05) between the
alternative groups 23 and 30 years (M=3.43) and 39-46 years (M=3.12) for the impor-
tance of "Community Pride" as a push factor (See Table 3).

Motivation Age N Mean SD F Value P Scheffe
factors Groups
Community 4.082 0.007*
Pride
23-30years | 92 3.43 0.758 (1-3)
31-38years | 106 | 3.32 0.666
39-46 years | 96 3.12 0.702
47 years | 56 3.14 0.599
and older
“p< 0,05

Table 3. Push factors by age

An ANOVA test was conducted to understand the mean importance of the alterna-
tive inhabitant duration groups' push factors. Table 4 has revealed that the inhabitant
duration was significant for only the community pride component (p<.05). Therefore,
only the findings of community pride are displayed in the table. As a result of the post
hoc Scheffe test, the local attendees who lived less than ten years in the region give
significantly more importance to community pride (M=3.25) than those who lived more
than 30 years (M=3.08). Similarly, those living in the province for 11-30 years
(M=3.34) significantly emphasize community pride more than those living more than
30 years.
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Motivation | Inhabitant duration N Mean SD F Value P Scheffe

factors

Community 13.771 0.000*

Pride
Less than 10 years 97 3.25 0.860 (1-3)
11-30 years 84 3.34 0.683 (2-3)
More than 30 years 169 3.08 0.540

“p< 0,05

Table 4. Push factors by inhabitant duration

An ANOVA test was conducted to understand the mean importance of the alterna-
tive education levels' push factors. Table 5 illustrates that the education level was signi-
ficant in family togetherness and socialization, self-esteem, and community pride. As a
result of the post hoc Scheffe test, local attendees who attended college gave signifi-
cantly more importance (M = 4.22) to family togetherness and socialization than the
attendees educated in high school (M= 4.00). The alternative group educated in vocati-
onal college gives significantly more importance (M=2.83) to self-esteem than the al-
ternative group educated in high school (M= 2.31). Similarly, the local attendees who
were educated in college were significantly more important (M= 2.74) on self-esteem
than those who were educated in high school (M=2.31). However, attendees who have a
high school degree give significantly more importance (M= 3.44) to community pride
than those who have a primary-secondary school degree (M= 3.02). Attendees who
have a college education give significantly more importance (M= 3.31) to community
pride than those who have a primary-secondary school degree (M= 3.02).

Motivation Education N Mean | SD F P Scheffe

factors value

Family togetherness 3.116 | 0.026

and socialization
Primary-secondary 89 4.09 0.608 (2-4)
High school 100 4.00 0.575
Vocational college 32 4.08 0.567
College 129 4.22 0.526

Self esteem 6.939 | 0.000
Primary-secondary 89 2.57 0.669 (2-3)
High school 100 2.31 0.720 (2-4)
Vocational college 32 2.83 0.804
College 129 2.74 0.864

Community pride 6.282 | 0.000
Primary-secondary 89 3.02 0.606 (1-2)
High school 100 3.44 0.607 (1-4)
Vocational college 32 3.22 0.715
College 129 3.31 0.780

Table 5. Push factors by education
An ANOVA test was conducted to understand the effect of locals who have inco-
me from tourism on push factors. Table 6 revealed that alternative income groups were
significant for only self-esteem. As a result of the post hoc Scheffe test, locals who earn
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all of their income from tourism give significantly more importance (M= 3.03) to self-
esteem than those who earn a small part of their income from tourism (M= 2.42) and
none of their income from tourism (M=2.54).

Motivation Income from | N Mean SD F P Scheffe
factors tourism value
Self esteem 5.398 0.001
All of 40 3.03 1.04 (1-3)
The majority of | 33 2.55 0.799 (1-4)
A small part of 42 2.42 0.901
None of 235 2.54 0.694

Table 6. Push factors by income from tourism

Conclusion

Achieving the continuity of social practices, rituals, or festive events often requires
the sustainability of a large number of individuals and a community's social, political,
and legal institutions and mechanisms. Encouraging the broadest possible public parti-
cipation is significant, but respecting traditional practices may limit participation to
particular groups. This study aims to identify the importance of motivation of local
residents concerning participation in a local festival in Tiirkiye and determine the im-
portance of socio-demographic characteristics on these motivation factors. Thus, it aims
to get a better idea of the motivational factors that will impact local people's participa-
tion in the festival. This study's results bear management practices based on the signifi-
cance of motivational domains, which would offer valuable directions for festival and
event organizers related to tailoring event programs and activities considering behavio-
ral characteristics. However, community involvement is an important element addressed
in the ICH (Y1ldiz 2018:74-76).

Significant conclusions can be obtained based on the findings. Unlike previous
studies, push factors have resulted in four factors instead of six factors (Zyl & Botha

ER I3

2004, Zyl 2006). They are named “family togetherness and socialization”, “event no-
velty”, “community pride” and “self-esteem”. "Family togetherness and socialization" is
the most robust overall push factor for participating in the Pavli Festival; the second
motivator is event novelty. The tourism literature intensely presented that local festivals'
participation is a vital factor that motivates family coherence, socialization, event inno-
vation, and escape elements (Backman et al. 1995, Zyl & Botha 2004, Manolika et al.
2015). Family togetherness and socialization are among the significant motivational
factors found in this study and similar to the studies such as Zyl and Botha (2004), Zyl
(2006), Duran and Hamarat (2014). Community pride appears as an important factor.
Studies reveal different significant results for community pride. In general, community
pride is considered an important factor in studies on the effects of festivals on the com-
munity (Viviers & Slabbert 2012:204-207, Zyl & Botha 2004, Zyl 2006, Giirsoy et al.
2004).

The studies mentioned above exhibit that attendees' motivations to participate in
the festival can differ according to demographic characteristics, including age, gender,
education, inhabitant duration, and income from tourism. It has been revealed that cer-
tain socio-demographic variables influenced the motivations for attending local festi-
vals. The study results have also revealed that males and females differ significantly in
their motivations for attending the festival. This is similar to the findings of Duran and
Hamarat (2014) and Yolal et al. (2009) but is in contradiction to the results of Basan et
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al. (2014), Dikmen (2012) and Jonsson and Devonish (2008). Female local visitors
attend festival events with a high motivation for family togetherness and event novelty.
As female participants attach importance to family togetherness and event novelty, it is
important to increase the activities related to family togetherness in new social envi-
ronments. In this context, new event attractions should be offered, especially at wee-
kends, when families can participate with their children. These may be new develop-
mental activities or offer new information about their culture. For example, the whole
family might enjoy experiencing some costumes belonging to local culture as well as
local art. Furthermore, local male visitors attend with more motivation for community
pride compared to female visitors. Because there are some plays and matches such as oil
wrestling or football, etc, this kind of activity attracts men’s interest much more than
women's. Also, these activities, especially oil wrestling, are ancestor sports. On the
other hand, being a part of such a big, old, and well-known event may create a sense of
pride among men. This means that men are more attached to the community than wo-
men. However, it needs a more comprehensive explanation after an in-depth interview.

On the other hand, age has revealed significant literature results (Basan et al. 2014,
Dikmen 2012, Zyl & Botha 2004, Zyl 2006). In the current study, younger local audien-
ces in the festival considered "Community Pride™ more critical. In previous studies,
community pride is vital for the older local audiences in the festival (Zyl & Botha 2004,
Zyl 2006). As observed in findings from analyses, visitors who have lived in the region
for ten years have more motivation for community pride than those who have lived in
the region for 11-30 years and more than 30 years. This is a significant finding because
older participants are expected to attach more importance to community pride than
younger participants (Zyl & Botha 2004, Zyl 2006). One of the aims of the ICH is to
raise the awareness of the new generations about cultural heritage, and this result is very
hopeful. The younger participants attach more importance to community pride with
more enthusiasm and commitment. In this case, festival organizers, NGOs, and local
government should take some precautions, such as employment creation and urban
regeneration, to sustain the importance of community pride by young people as they get
older (Ferdinand & Williams 2013: 204). The involvement of young people in collec-
ting and disseminating information about intangible cultural production can be guided
by NGOs.

A significant finding from the research is about the differences between education
groups. The groups' education levels vary significantly with the motivation of family
togetherness and socialization, self-esteem, and community pride. Education is an im-
portant subject that ICH emphasizes a special interest in. According to the findings of
the study, various formal/informal education programs can be prepared for the protec-
tion of cultural heritage in line with the suggestions of the ICH (Oziinel 2017).

According to Buch et al. (2011), stallholders benefited from the festival in many
ways, such as the job, meeting people, family and friends, cultural pride, and strengthe-
ning their own culture. According to the current research findings, in the case of locals,
including stallholders, alternative income groups were significant for the self-esteem
motivation factor. It would be better if festival organizers included the stallholders in
the festival organization because stallholders are aware of the cultural and financial
contribution that festivals offer them. Therefore, if their opinions are consulted during
the festival's organization, they are the people who can make all kinds of financial and
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non-financial contributions, such as including new activities in the festival and announ-
cing the festival.

Discussion

Multi-stakeholder involvement is essential for the preservation of festivals without
decontextualization, freezing, or turning them into merchandise, a display item, or a
nostalgic item. If economic development is carried out alone, there are some problems,
such as freezing the intangible cultural heritage elements, abuse of natural and environ-
mental resources, unrealistic goals and expectations, lack of dialogue between instituti-
ons and individuals, or the effort of many unnecessary institutions (Oziinel 2017). Ac-
cording to Oguz (2013), If Tiirkiye wants to research and interpret its local and national
colors, to continue to exist in the world with these characteristics and to create an inco-
me item by "marketing" these characteristics, it should comprehend the importance of
folklore in the future and the necessity of Presenting national heritage to the global
arena, and in practice, it should implement the necessary institutionalization (referred by
Alptiirker & Alptiirker 2021:1416). Such institutionalization may take the form of es-
tablishing local destination management organizations that can ensure the social, eco-
nomic, and cultural sustainability of the region. Although destination management or-
ganizations have multifaceted tasks and roles, one of them is to ensure that social iden-
tity is preserved and passed on to future generations. In this context, DMOs can be es-
tablished and continue their activities with the participation of all the above-mentioned
stakeholders, especially local governments, universities, folklore experts, and even
private sector representatives from interdisciplinary fields. Thus, through such instituti-
ons, "revitalization" (Oguz 2014) of local culture will be possible. Various activities for
this purpose will find a place both within festivals and within different cultural heritage
elements.

However, such institutionalization brings with it many planned and organized
mechanisms. In this context, it is possible to raise awareness with a multi-stakeholder
education program that will include local stallholders and NGOs, local governments,
and festival organizers, as well as the local community. NGOs can play an important
role in raising such awareness actions (Yildiz 2020). This study highlights the impor-
tance of local residents in the host community as part of the local festival. Besides,
understanding local participants' motivations and demographics will assist event mana-
gement in planning and managing the program effectively. Thus, the local people's
contribution to the festival can be significant in transmission from one generation to
another. In this respect, the study acknowledges the contribution of local people to the
sustainability of local festivals. Future research could shift the research scope from local
visitors, tourists, and stallholders to NGOs to include a multi-stakeholder approach.

The fact that such studies explaining human behavior on the basis of culture are
only empirical may narrow the perspective of the study. However, it should be noted
that the aim of this study is not only the cultural aspect of festivals but also the evalua-
tion of festivals in terms of economic, social, and environmental aspects of local people.
Evaluating future studies from a different perspective and presenting them with qualita-
tive or mixed methods will enrich the literature. Local community participation is very
important for festivals in the form of visitors, organizers, performers, etc., in many
ways. In the future, studies investigating the effects of festivals on social identity and
cultural identity can be conducted with the participation of local people. In addition, a
comparison can be made by applying the opinions of participants other than local peop-

http://www.millifolklordergisi.com 121



Milli Folklor, 2026, Y1l 38 Cilt 19, Say1 151

le. Finally, a model can be developed for the protection and revitalization of local cultu-
re in festivals from a sustainability perspective.
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